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Website Analytics

Overall Use: 01/02/2020-06/02/2021
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B New Visitor B Returning Visitor
Users New Users

60,823 60,500
N -

Sessions Number of Sessions per User
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Feb 1, 2021 - Feb 28, 2021: @ Users
Feb 1, 2020 - Feb 28, 2020: @ Users
1,000
500
Feb 3 Feb 5 Feb 7 Feb 9 Feb 11
Users New Users
123.06% 121.93%
2,844 vs 1,275 2,641 vs 1,190
. . -
Sessions Number of Sessions per User
120.16% -1.30%
3,670vs 1,667 1.29vs1.31
-
Pagaviews Pages / Session
54.36% -29.89%
9,033 vs 5B52 246vs53.51
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Avg. Session Duration Bounce Rate
-26.81% 20.49%
00:02:19 vs 00:03:10 53.771% vs 44.57%
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2020= 1,275 Users
2021= 2,844 (up 123.06%-Prior to launch of social media platforms)

February Users

2020 -2021 Comparison
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Feb 1, 2021 - Feb 28, 2021
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March Users

2020 -2021 Comparison

Mar 1, 2021 - Mar 31, 2021: @& Users
Mar 1, 2020 - Mar 31, 2020: @ Users
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Users New Users Mar 1, 2021 - Mar 31, 2021
26.32% 23.03%
2,467 vs 1,953 2,254 vs 1,832
Pt Al | ptrmnr D R
Sessions Number of Sessions per User
28.50% 1.72%
3418 vs 2,660 1.38vs1.36
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Pageviews Pages / Session
26.69% -1.41%
9,584 vs 7,565 280vs 2.84
}-WW oA N e
Avg. Session Duration Bounce Rate
9.73% -6.99%
00:02:59 vs 00:02:43 39.96% vs 42.97%
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2020= 1,953 Users
2021= 2,467 Users (up 26.32%-prior to launch of social media platform)




April Users

2020 -2021 Comparison

Apr1,2021- Apr 30,2021: @ Users
Apr1,2020 - Apr 30,2020: @ Users
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Ushrs hew Lsers Apr 1, 2021 - Apr 30, 2021
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164.07% 172.37%
10,011 vs 3,791 9,83Bvs 3,612
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Sessions Number of Sessions per User
140.07% -9.09%

11,041 vs 4,559 1.10vs 1.217
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Pageviews Pages / Session
67.52% -30.22%

17,253 vs 10,299 1.56vs2.24
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Avg. Session Duration Bounce Rate
-57.24% 26.20%
00:00:50 vs 00:01:57 80.51% vs 63.80%
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2020= 3,791 Users
2021= 10,011 Users (Up 164.07%-Prior to launch of social media)



May Users
2020 -2021 Comparison

May 1, 2021 - May 31, 2021: @ Users
May 1, 2020 - May 31, 2020: & Users
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B Mew Visitor B Returning Visitor

Users New Users May 1, 2021 - May 21, 2021
516.01% 545.37%
16,349 vs 2,654 15,831 vs 2453
i DAL
Sessions Murnber of Sessions per User
393.75% -19.85%
17,064 vs 3,456 1.04vs1.30
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) _ May 1, 2020 - May 31, 2020
Pageviews Pages / Session
184.54% -42.37%
25,267 vs 8,880 1.4Bvs 2.57
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Avg. Session Duration Bounce Rate
-77.82% 61.41%
00:00:33 vs 00:02:27 76.64% vs 47.48%
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2020= 2,654 Users
2021= 16,349 Users (Up 516.01%- Social Media Launch May 3, 2021)
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Top 10 Pageviews May 2021
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Pageviews

(7.42%)
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(1.25%)

(1.17%)
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(0.74%)

(0.73%)

Unique
Pageviews
23,000
% of Total
100.00%
(23,000)
1,563 (6803
279 .21
262 (1.14%
158 (0694
187 [(081%
119 (0.52%
148 [064%)
99 (043
151 [D66d
152 (066%)

Avg. Time on
Page

00:00:33

00:01:24
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00:01:20

00:04:20
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00:03:09

00:01:486

Social Media Followers

Bounce Rate

Entrances

17,041  76.64%

% of Total: Avg for View:

100.00%

1474 (B.&5%)

184 (1.08%)

77 [0.45%)

44  (0.26%)

104 (0.61%)

37 (022%)

108 (0.63%)

75 (0.44%)

58 (0.34%)

92 (0.54%)

76.64% (D.00%)

32.90%

29.35%

50.60%

57.78%

T4.29%

43.24%

30.00%

57.33%

T79.371%

30.17%

Facebook Followers: Under 100 (Facebook will not provide a number unless it is
over 100).

Nextdoor Followers:

1,830 (31% of the 4,357 households)

E-Newsletter Sent and Open Rates

May 2021
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