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We've Connected Our Skills & Strengths

Enabling Us To Tell YOUR Story In Multiple Ways
Jack Macholl Mark Desdardins

Principal Creative Director
B Analytics / Strategy / Writing ~ M Creative / Design / Strategy

M Agency / In-house Experience B Agency / In-house Experience

M Expertise In Finance Services / Nonprofit WISDOM BRIDGE M Expertise In Product / Industrial
Government / B-to-B / B-to-C MARKETING Retail / Nonprofit / B-to-B / B-t0-C

Experienced Pros Creating Marketing Programs That Get You Noticed

Online Magazines Podcasts

. Develop,
& Newsletters NEW TRIER | [

Post

Displays / Launches
Support Materials

Media Management .
Tacions D and S Packaging — il D
N Tube u n I Retail Displays
NDATON e Merchandising /
. N D AT e E h Demos / Launches
T £ z L B Print W - - &a Permanent Fixtures
Video Production Branded Programs/Events Product & Service Brochures / Catalogs / Mail / Advertising (=

Concept to Content

W
Storytelling That Builds Brands — /t's What We Do~ wiseewsmese \Nisdombridgemarketing.com = (847) 834-0180



CASE STUDIES | ...."
Page 1: A Strong History in Local

Government Storytelling
Page 2:  Township Government Branding

Page 3:  NonProfit Branding —
Community Senior Services

Page 4:  Corporate Marketing —
Aurora Sewing Machine Trade-Up




Connecting Local Governments to Their Residents

I niles townshi
Ip i _ R governmentp TRUE%NORTH

NORTHFIELD TOWNSHIP

THE CITY OF NORTH CHICAGO
GROWING OUR ECONOMY IN 2021

School Supplies Needed
for Kids in the Township

JGRESS UPDATE

MIDYEAR 2022

Ouamua schootsup v s undenvay. e s o gl o 24, 7 text hel p Iine
amission toassist
Ynel\slnelnav:‘nmcawshemsweneegbyJulyzsmlNynucann SUPERVISOR'S MESSAGE s NEW INITIATIVES:
donating some new/unopened school supplies vie vioul y " i i i
e graell. Acolecton i s bl e ounship ofce, P " % " 100,000 ALLOCATED TO
5255 Main Street, Skokie, IL. weekdays from 9:00a.m. - 5:00 p.m. plans that we have put in motion since taking office in May, 2021,
k While running for office last spring, the four trustees and | OAKTON SCHOLARSHIP
PLEASE DON) i PROGRAM

¥ g
- heckpacks G # financial stewards, including using more of your tax dollars

' We're Thinking Warm Thoughts

O
paid o the Township for acual savices; we would snure In Tseamber 2021, T Tens gard Y

Niles Township and the North Shore Senior Center of Tl_tlsﬁ(ﬁ approved anew need/ o On
ia”ﬁ::rﬂll:o;hfg:i;mmxsmh“ = ff-'w’ EAm e TRETIT:A Lo el Township residents aftending Oakton NV Community Cologe NAVAL STATION
taken by s bansparenty. and | community College in Des Plaines WAL STATON
o e pages Itk bllow: e s nade piogiess o all Hiesa front. and Skokie, Scholarship awards will ange from $500-83,500 per student Oneration Walk & Tak
Ay L . I i based on the students need level and funds avallable. The scholarships peacos Cem
10:00 am - 4:00 pm = Once amonth, our food pantry clients receive grocery store gift cards, offering 1 ips
Niles Township Off : an opportunity to supplement what they receive from the pantry. Given the can be renewed for a second year.

ce
5255 Main Strbel. Skokie, IL
Phone 847-784-6040 to

schedule your appointment.

steadily rising cost of groceries, the board voted to increase the gift card
amount based upon family size.
* The board also voted to increase the annual Emergency Financial Assistance
ies with i der 200%

Township Supervisor Shiva Mohsenzadeh said, “Equitable access to
education is an investment. The payoff our community will realize from this

iniestmentis quafied yuung peopl ey oene theabor ket vith
b7 n added fundsassistwih rent, Ui, oceri i This e e
e ;;m oA supportis crifcal, given the expiraion o the linois rent moratorium and
e present infatonay economy Trustee Daniel Schack partnered with Oaklon to bring the new program to
« To mak it idents, the Township fruition; the scholarship selection process will be managed by the Oakton
s, o i Educational Foundation
for Township vesidems attending Oakton Community College. o "

» Wealso improved our internal operations. This includes documenting and
updaling workforce management and financial practices. Both improve
transparency and allow the Township to function as an efficient unit of
government. We are delighted to appoint Gayle Curcio as our Township
Administrator. Gayle has served the Township for over 16 years.

nopth  Afterdecades of not having a speciic srategi plan,the Township s nliating
N”_ES TOWNSH | P SI]UFE anewpr lunhemur i services in the most
i youmay b ‘your input
EIHIIEI‘ and we would gleally appregiate your participation.

All of this is possible because of the sleeves-up atfitude of your board of trustees
and your Township Clerk and Assessor, all of whom are incredibly intelligent and
falented professionals. | am very Iovlunale to be working with this dream team
that is committed jice. Our ability

also depends upon the profound hmm o! our donors and volumeels and

NILES TOWNSHIP FOOD PANTRY S sha

FO®D
PANTRY

There is a greatceal of worksil o be done and we h N\ 4
FOU N DATION 200 \ 140 with the progress we've made. | encourage you to follow our social media
~\ N channels, sign-up for the eNewsletter, and interact with our team to improve the — —

ini = Cl ‘quality of life in Northfield Township. If you have ideas or questions, please email .
Thagkigg 9 4 hl’lSlmas me at shiva@northfieldtownship.com. N\ | 1/

\ N

u Humbly yours, Shiva Mohsenzadeh, Supervisor Lo ; : b, N ¢ / / B\
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the Community *
Please support the
Niles Food Pantry
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Niles Township, lllinois Northfield Township, lllinois City of North Chicago, lllinois

Wisdom Bridge began with the assignment of redesigning the Township newsletter. Working with a new brand identity from another agency, North Chicago approached Wisdom Bridge about creating a new look for the city newsletter.
That became a springboard for creating a branded set of digital program fliers. We we created a tie-in masthead and designed a newsletter. We renamed and rebranded the look of the newsletter with stronger visual content. As part of
then established branded identities, promotions, and online advertising for multiple our intitial design we were approached by the Economic Development Department to show
programs and services within the township, most visibly, the Food Pantry and the residents the new business growth within the city. Wisdom Bridge was then asked to rebrand
Food Pantry Foundation. the city’s summer CommUnity Days along with creative for social media advertising.
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Creating a Brand — Connecting to a Community
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&
Previous Newsletter Design
The Task: Revitalize the Township We redesigned the newsletter to create an Created an identity for the Food Wisdom Bridge created a new mantra for Under the umbrella of Caring In Action we
identity and communications to award-winning quarterly news-magazine and Pantry that was used in signage the Township to live by: Caring In Action. It's developed and branded educational and
meet the needs of the changing, found efficiencies by incorporating the separate and online advertising to solicit been incorporated into theming, publications environmental community programs.

vibrant community. annual report into the spring issue. donations and awareness. and promotional materials.
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Life Lessons =
& Generosity
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Supporting Neighbors — =## |
In Need
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Ccaring

Caring

Working with the Township’s chosen vendor, Wisdom Bridge spearheaded
the design and development of a dynamic, intuitive website and continues
to create fresh, topical content and graphics.

Developed the New Trier On Pod podcast as a way
to provide the community with in-depth interviews Created The Dispatch, a bi-weekly e-newsletter conveying current information.

from community service leaders on topical issues. We also manage Township social media and created a branded YouTube channel.
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Flevating a Brand — Gonnecting to a Changing Market

BACOA 1

Barrington Area Council on Aging
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Beg/nn/ng Logo & Newsletter
The Task: Establish a local, It began with a redesign of the newsletter We conceived a mantra, Reframing Aging, and used it A Wisdom Bridge produced podcast We developed ongoing content,
35-year-old senior services and donor communications. New creative as the basis for redesigning the annual report. with cross-platform print articles enhancing the social media presence
nonprofit into the regional hinted at rebranding and programs to come. positioned the client as an emerging and increased site visibility.
center for senior services. thought leader on older adult subjects.

—E e e =
e 3 ! : i
Research, phase 1 of the rebranding included 1:1 interviews, Visuals from analytics crystallized Utilizing client secured grant funding; we built a dynamic brand identity
demographic/competitive analysis. the research-based growth plan. sans the words “senior” or “aging” as stipulated by the grantor.
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BERNINA AURORA 2004-2011

Aurora owners are known to love their machines. These machines
were great for quilting and had a lot of features and functions their
owners adored. The Task: Create a promotion that gets existing

o
Aurora Owners to upgrade to the new B 770, loaded with more of
what they love in their current machine

To Create MORE
JUOW 7% ot 2oow

o r

BERNINA

After internal discussions the client»épted for a stand-alone letter
of invitation to the Aurora owners and a stand-alone brochure

detailing the promotion. Redemption checks, with perforations f
easy removal, became part of the brochure

Upgrading — Connecting to Lon

made 1o creatz D IEIRININA
macle o create MIORE

beloved

MORE +o be loved
N =

The B 770 has more work room, functions and features. We created a

campaign based on the BERNINA tagline, made fo crea'te and it became
made to create MORE for the sales event

made to creas IBEERNINA

We were also tasked to create store signage and p-o-p for the event

The B770 sale price was available to non-Aurora owners so we used
a generalized campaign message.
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WISDOM BRIDGE

MARKETING

g-time Customers

y

made to ceeate MORE

This fall we invite you to try the B 770 QE PLUS at your local BERNINA dealer.
We're sure it will be love at first sight. As a thank you for being a VIP AURORA
owner we're offering $2000 off the purchase of a new B 770 QE PLUS, the
IVIORE +o be, loved ‘machine that lets you create MORE.
BERNINA 770 QE PLUS is Made To Create MORE
The B 770 QE PLUS is designed with serious
o7 in mind. It has more of the
| yw\vgwn 10 love on your
. =74 - oms SZOOOOFF
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Wisdom Bridge created a direct mail package containing a brochure with a
personalized invitation to the event for its cover. The promotion targeted the
select Aurora owners, so the offer redemption “coupon” became RS VIP cards

cveate
MORE

for less o
[ f ‘
$zooo ‘\ .n / .

made to creals BERNINA

peAY:

The p-0-p at product demo station became more offer-specific. We also

proposed carrying the create MORE theme into shopping bags used for
smaller accessories purchases.
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ONNECTING

Objectives to Ideas

Strategy to Creative

Businesses to Customers

NonProfits to

Government to Constituents
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